grampianprgroup.co.uk

SPRING 2011

2011 Programme of events
announced
Our GPRG calendar of events for 2011 has now taken shape, with a mix of practical workshops and
topical seminars lined up for the year ahead.
Covering a range of current communication industry issues, we hope
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writer and a plain English expert – what his opinions are on any
specific points or queries they may have.
On April 19, we will host a ‘Social Media Master Class’ with

To finish the year off, our November event will concentrate on
emergency response communications.
We will of course keep you updated as and when final details for
these events are firmed up.
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2011 Events series gets
underway with Jeremy Cresswell
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To kick off our 2011 programme of events, we had
25 people make their way to Aberdeen’s Transition
Extreme for ‘An Audience with Jeremy Cresswell’.
Editor of The Press & Journal’s ‘Energy’ supplement, Jeremy provided an interesting insight into
his own career path and discussed some of the
major talking points in the energy sector in the last
year – and, specifically, how his publication
covered the events.
Highlighting his passion for unearthing and

breaking stories, Jeremy – who is also the founder
and chairman of AREG (Aberdeen Renewable
Energy Group) – spoke, for example, on some of
the challenges involved in remaining objective in
his writing.
To conclude the evening, the floor was opened
up for questions, with a number of attendees keen
to get Jeremy's expert thoughts on a range of
issues, including what he expects from a press
release.

New committee line-up for 2011
We’re delighted to announce that the GPRG committee has been bolstered with a number of
new recruits.
Amongst those coming on board for 2011 are
Sarah-Jane Milne, PR Account Manager at The Big
Partnership, Ashley Ross – PR Manager at
Exclamation Marketing – and Andrew Spence,
Policy & Communications Assistant at Aberdeen &
Grampian Chamber of Commerce.
We’re also extremely pleased to welcome two
Robert Gordon University student representatives
to the committee.

Zoe Barbour, a Communication and Public
Relations student, and Titilayomi Fakorede – who is
studying for a MSc in Corporate Communications
and Public Affairs – will help ensure that the issues
and opinions of local communication students are
voiced as we drive the Group forward in the year
ahead.

Win-win opportunity to support
local events management students
As part of a win-win opportunity, GPRG members have the chance to support local university
students, whilst receiving a helpful hand to manage events.
For the 2010/2011 academic year, Robert Gordon
University (RGU) launched an all new Events
Management course, which combines a mix of core
management and specialist event management
modules.
A major element of the degree involves work
experience, with students required to individually
clock up 100 hours worth each year, in order for
them to graduate with 400 hours of experience at
the end of the four year course.
The placement aspect of the degree has been
devised to be as flexible as possible, with the
students able to work on a host of different

projects, with a variety of organisations.
Therefore, if you’re organising a relevant, local
event, you can receive assistance from students on
the course – and help them chalk up more hours.
As part of our commitment to supporting young
talent, the GPRG is providing students with the
opportunity to get involved with organising our
very own events.
If you would like further information on enlisting
the help of students, then please contact the
Events Management course leader, Daniel Turner
on 01224 263 845 or 07779 035 451 or via
d.turner@rgu.ac.uk
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